
 
 
 
Houston Food Bank Cause Marketing Guidelines 

 
 

 Thank you for choosing Houston Food Bank as your beneficiary.  Houston Food Bank (“HFB”) defines a 
“Cause Marketing Campaign” as a joint funding and promotional strategy in which a company‟s sales are 
linked (and a percentage of the sales revenue is donated) to the HFB.  The HFB has no fiduciary 
responsibilities and little or no staff involvement. 

 

 A „Cause Marketing Campaign Form‟ must be submitted for us to determine if the campaign is within the 
HFB‟s guidelines and feasible within the existing calendar of activities.  Please do not take action until you 
receive approval.   

 

 As a nonprofit we cannot associate with businesses or individuals known to conduct themselves in a manner 
incompatible with our mission.   

 

 As a nonprofit we cannot incur cause marketing expenses or provide any funds for cause related marketing 
campaigns. 

 

 Houston Food Bank is known for its fiscal responsibility and efficiency with regards to dollars donated from 
its supporters.  Brand alignment between the third party event organizer and HFB is inevitable in a Cause 
Marketing Campaign. In an effort to ensure the third party event aligns with the importance of HFB‟s fiscal 
responsibility to its supporters, all third-party event organizers must provide an upfront estimate of total 
event expenditures.  

 

 The campaign needs to be promoted and conducted in a manner to avoid the statement or appearance of 
HFB endorsing any product, firm, organization, individual or services. 

 

 For all cause-marketing programs, we cannot share our mailing list or send mail to constituents on behalf of 
third parties. We encourage other means of promotion with appropriate use of Houston Food Bank 
name/logo according to the levels above.  

 

 The Organizer must inform us in advance about any businesses to be contacted for sponsorship to avoid 
duplication with our efforts; please wait to receive permission before you begin to solicit. 

 

 We reserve the right to decline any underwriting and/or sponsorship when we believe that such an 
association may have a negative effect on our credibility or the request may have a negative impact on our 
yearly funding requests.  

 

 The Organizer must state the terms of the donation we can expect (for example, 75% of profits, one-time 
donation of $1,000, or all proceeds).  Please make this information specific in campaign promotions. 

 

 The Organizer must also provide the date by which we will receive the donation (i.e. no later than 30 days 
after the event). 

 

 We reserve the right to participate in similar promotions and other “Cause Marketing Campaign.” 
 

 A staff member may meet with you and other organizers of the campaign.  In general, we prefer to leave the 
logistics to you, as it is your campaign and HFB is simply the grateful beneficiary of the proceeds. 

 

 Depending on nature of the campaign and number of participants, we may be able to provide educational 
literature and informational brochures for use during your campaign. 

 
However, we cannot guarantee the presence of volunteers or staff at the campaign location(s). 

 

 Campaign advertising, promotion and associated materials should state that the proceeds of the campaign 
will benefit the Houston Food Bank but should not imply or state that the HFB is the host.  The Sponsor of 



the campaign should be clearly identified: i.e. The Elks Club, Bob‟s Variety, The Smith Family, is hosting X 
event, “with proceeds benefiting the Houston Food Bank.”  

 

 Campaign advertising, promotion, press releases and associated materials must be reviewed by the 
Houston Food Bank prior to distribution. Use of HFB trademarks, logo and name is limited to the campaign 
specified and subject to our prior written approval.  We reserve the right to deny use of our trademarks, 

logo and/or name.  
 

 Collection of fees, entries, payments and all contributions must be made by the Organizer or designated 
contact.  If you collect checks payable to the Houston Food Bank, please send the unendorsed checks along 
with the net proceeds of the campaign. 

 

 The Organizer assumes all risk for the campaign‟s expenses and liabilities, including obtaining insurance 
coverage, if necessary.   

 

 HFB is not financially or otherwise liable for the promotion and/or staging of a “Cause Marketing Campaign.” 
 

 All “Cause Marketing Campaigns” should be accessible to people with disabilities.   

 

Again, thank you for your support in the fight against hunger.  



 
 
 
 
 
 

 
 
 

Houston Food Bank Cause Marketing Campaign Agreement 
 
Houston Food Bank (“HFB”) is unable to provide: Mailing lists, pay for any costs associated 
with your campaign, send a HFB-generated e-mail, mailing or fax to promote an event, ensure 
attendance at your event. 
 
Use of HFB Logo: Any promotion of the campaign which mentions or includes the HFB name 
and/or logo must be approved by HFB Communications staff prior to printing or release.   

Beneficiary Name: Houston Food Bank (hereinafter referred to as "HFB") 

Organizer Name: ___________________________________________  

Campaign Description: [Description of campaign, including such details as type of campaign 
(e.g. point of sale campaign, portion of dinner sales, etc.) date, and venue. Please be as 
detailed as possible] 

____________________________________________________________________________
____________________________________________________________________________
____________________________________________________________________________
____________________________________________________________________________ 

Terms of Donation: You must clearly disclose the exact amount to be donated either by 
percentage of proceeds, or exact donation amount (for example, $0.25 of every dollar, 75% of 
profits, one-time donation up to $5,000, or all proceeds) 

•  

•  
 

Cancellation: If you cancel your event please notify us in writing as soon as possible, so we 
can make the necessary arrangements. 

CONTACT INFORMATION 

Organization Name: ______________________________________________________________ 

Name of Organizer: ______________________________________________________________ 

Address: _________________________________________________________________________ 

City/State/Zip: ____________________________________________________________________ 



 
 
 
 
 
 
Phone:_____________________________________  Fax:___________________________ 

E-mail:_____________________________________ 

 

CAMPAIGN INFORMATION 

 

Campaign Name: ________________________________________________________________ 

Campaign Location: ____________________________________________________________ 

Campaign Date(s): _______________________________________________________________ 

Campaign Time(s): ________________________________________________________________ 

Projected Number of Participants: _____________________________________________ 

Is This Campaign Open to the Public? ____________________________________________ 
 
Past Events/Campaigns:  
 
Have you organized a HFB campaign or third-party event previously? __________________________ 
 
If yes, thank you, please describe_______________________________________________________ 
 
How much money and/or food was raised? _______________________________________________ 
 
 
FINANCIAL INFORMATION 
In an effort to assist you in the production of a successful campaign, please indicate how you plan to 
generate revenue for HFB: 
 
_____Ticket Sales/Entry Fee _____Auction _____Drawing  _____Monetary Donation Drive 
 
_____Food Drive   _____  Other 
 
If generating income through Ticket Sales/Entry Fee, please indicate what percentage will be donated. 
_________________________________________ 
 
Anticipated date of revenue to Houston Food Bank: __________________________________________ 
____________________________________________________________________________________
____________________________________________________________________________________ 

Will this be an annual event? ____________________________________________________________  

 



 
 
 
 
 
 
                  

AUTHORIZED SIGNATURES:  

___________________________________________________     _________________ 
Houston Food Bank Representative                            Date  

___________________________________________________      
Houston Food Bank Representative Title            

 ___________________________________________________     _________________ 
Organizer                               Date 

___________________________________________________      
Organizer Title 
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