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For Immediate Release

October 20, 2009

Houston Food Bank Honored for Outstanding Tagline
Best-in-Class Taglines Selected by 4,800+ Nonprofit Professionals
HOUSTON – The Houston Food Bank’s tagline, “Filling Pantries. Filling Lives,” is one of 13 award winners in the 2009 Getting Attention Nonprofit Tagline Awards, a web-based awards program with global participation.  The winners of the 2009 Getting Attention Nonprofit Tagline Awards were selected from 60 finalists drawn from 1,702 nonprofit taglines submitted.
“The winning selections showcase how powerfully taglines can work as a first step in branding or as a highly-effective tool to freshen up a nonprofit’s messaging, emphasize its commitment to its work and/or revive tired positioning,” says Nancy Schwartz, blogger at GettingAttention.org (www.GettingAttention.org) and president of Nancy Schwartz & Company (www.NancySchwartz.com). 
Strong nonprofit taglines have a huge impact at little cost, but nonprofits have a major branding problem in weak taglines.  A recent Getting Attention survey found that 7 in 10 organizations rate their taglines as poor or don’t have one at all. That’s the gap Schwartz is hoping to help close with the Awards program.

“Just because you’re a nonprofit doesn’t mean you can’t have a powerful tagline for your organization, program or campaign,” adds Schwartz. “Those that play the branding game well are part of a growing trend of thriving organizations whose mottos help to build awareness of their value and put them squarely in audiences’ hearts, minds, schedules and wallets.”
The Houston Food Bank’s current tagline, implemented in November 2007, was created by Ellie Malavis of Ellie Malavis Creative Services.  “In creating a brand that would capture the essence of what the Houston Food Bank actually does, it was equally important to communicate both the rational side and the emotional impact on the many lives served,” says Malavis. “We distilled that message to just four words – ‘Filling pantries. Filling lives.’  Execution of the line ties statistical information about hunger in Houston to the many lives affected by the efforts of the Houston Food Bank.”
The tagline was created in conjunction with a new, modern logo which adopted a single green apple as a symbol for the Houston Food Bank.  The apple was selected for its representation as a strong building block of health and nutrition, growth, and even education.  It is also a fitting symbol for the organization, a leader among the nation’s food banks in the distribution of fresh fruits and vegetables, and an organization dedicated to nutrition education. 

Schwartz launched the award program in 2008, motivated by the findings of the Getting Attention Nonprofit Tagline Survey.  The survey probed styles, usage trends, what’s working and what’s not in nonprofit taglines based on data provided by 1,900 nonprofit communicators working in organizations across 12 vertical sectors. 

Participant organizations ranged from the Pulmonary Hypertension Association to the Bendigo (Australia) Figure Skating Club and the Oregon Center for Public Policy.  Respondents held a variety of positions within their organizations, although marketers, fundraisers and executive directors were most strongly represented.  “The organizations behind the winning taglines range from the regional (Los Angeles-focused workforce development powerhouse, Homeboy Industries) to the national (UNCF) and global (Nothing But Nets), and all did an admirable job in putting a few select words to work to build their brands,” says Schwartz. 
The awards are featured in the 2009 Nonprofit Tagline Report, due out in November.  For your free copy on publication, subscribe today to the free Getting Attention e-update at:

http://www.nancyschwartz.com/getting_attention.html
For more information on the Houston Food Bank, call 713-223-3700 or visit HoustonFoodBank.org. 
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About the Houston Food Bank 

The Houston Food Bank is the largest source of free and low-cost food for hungry people in 18 southeast Texas counties.  A network of 400 charities, feeding a total of 80,000 people each week, receives more than 46 million pounds of food and prepared meals annually.  Fresh produce, meat and nonperishables are distributed from Herzstein Center, a 73,000 square-foot warehouse, and hot meals are prepared and distributed from Keegan Center, a 15,000 square-foot industrial kitchen. Additional community services range from nutrition education to assistance with food stamp applications and hands-on job training.  Red Barrels offer a convenient way for grocery shoppers to donate nonperishables for their neighbors in need.  The Houston Food Bank, founded in 1982, is a certified member of Feeding America, the nation’s food bank network.  The organization plans to grow to an annual distribution of 120 million pounds of food by 2018.

About Getting Attention/Nancy Schwartz

The Getting Attention blog and e-newsletters (www.gettingattention.org) are no-charge, high-value sources of ideas, tactics, and tips for nonprofit communicators focused on helping their organizations succeed through effective marketing. Publisher and Editor Nancy Schwartz also provides nonprofit marketing consulting services via Nancy Schwartz & Company (www.nancyschwartz.com)
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